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Features 
Food, fashion, shopping, travel, 
arts, top doctors, Best of 
Baltimore, entertainment, 
real estate, business
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UpFront
LOCAL news, events, And persOnALities

edited by 
AMY MULVIHILL &
LYDIA WOOLEVER

ELECTRIC AVENUE Hampdenfest returns to The Avenue on September 19. 

HEADLINER

There were few moments more magnificent than watching the sun set over The Avenue last September with a cold Union Craft can in 

hand. After all, Hampdenfest might not have happened, thanks to hiccups with the city, but then, by some stroke of magic, there it was, 

with Sam Herring of Future Islands growling and Letterman-ing into the night. The music and humid heat hung heavy in the air, intoxicat-

ing and electric, and it felt like summer might never end. That’s the beauty of Hampdenfest: It’s all the free, street-festival fun of HonFest, 

but without the flamingos and frills. Instead, it’s just simple summertime pleasures——good beer, good music, good friends, and, hopefully, 

“good weather,” says Benn Ray, co-organizer of Hampdenfest and co-owner of Atomic Books. “There’s something fun and odd about drink-

ing in the street in broad daylight listening to your favorite bands.” This month, The Avenue will once again stir with a bevy of Baltimore 

talent, like indie-pop rockers Raindeer, post-punkers PLRLS, and this year’s headliner, Bosley. Toilet Race pot-peddlers will barrel down 

Chestnut Avenue, karaoke stars will compete in Hampden Idol, and onlookers will dangle out of colorful row-home windows. Watch the 

sun set behind the LOVE mural, crack open another beer, and scramble down the street to soak up what’s left of summer.——LW

SEPTEMBER

photography by JACK LYONS

UpFront 
events, news, 
personalities,  
movie, book, and  
music reviews
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Bowled Over 
Noodle soups  

make a big  

splash around 
Baltimore.

page 262 ››

photography by SCOTT SUCHMAN

Local Flavor
DINING REVIEWS, DRINKS, HOT SP OTS, TIDBITS, AND RESTAURANT LISTINGS

AUGUST

edited by 
JANE MARION

Off the 
Eaten Path
A mezcal bar 

joins the scene in 

Remington.

page 269

What’s New
It’s all Greek to  

us at Corfu, a 

mezze spot in 

Federal Hill.

page 269

Trending
A couple writes 

the book on 

Maryland’s long-

lost cocktails.

page 276

Grapevine
Chill out with our 

refreshing ideas 

for thirst-quench-

ing wines. 

page 274

      ON tHe
PLAte tHiS 
MONtH:

Local Flavor 
dining reviews, 
cocktails, hot 
spots, tidbits,  
restaurant listings, 
recipes, wine
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Charmed Lifeedited by 
LAUREN  

BELL

SHOPPING, LIFESTYLE, AND TRENDS

SEPTEMBER

photography by DAVID COLWELL

BOOTIE CALL 
We love the sleek design of  

the Atena boots from Kelsi 

Dagger Brooklyn. The trendy 

wooden heel adds just the right 

amount of casual while still 

being chic enough to pair with 

your favorite pair of skinny 

jeans or flowy boho dress for  

a night out. Kelsi Dagger  

Brooklyn Atena ankle boots 

($172) at Poppy and Stella.  

See more, Page 110 ››

FALL

FASHION

GuIDE

Charmed Life 
shopping, 
lifestyle, trends, 
ask the expert

the #1 
lifestyle 
brand in 

baltimore

This is whaT a 20-year rehab looks like

One Fabulous 
Farmhouse

Winter  2015

At HOMe WitH JULiA MArCiAri-ALeXAnDerWHere tO FinD GreAt HOLiDAY DÉCOr
HAnDMADe-rUG HeAVen

HOMe eVentS GALOre

Plus!

HOME (quarterly) 
décor, design, 
gardening, patio, 
personalities

Engaging readers with award winning 
editorial and alluring content in 

print and on the web. 

editorial
F O C U S

443-873-3900   /   baltimoremagazine.net



Baltimore magazine  
delivers: 

affluence: 
$1,275,000 as the average net worth

$501,600 average home value
79% own a home

25% own other real estate

Passionate readers: 
92% spend at least 30 minutes with the issue

74% save one or more issues

educated:
78% have graduated from college
27% have a post graduate degree

influence:
88% dined in a restaurant

64% discussed something read  
with another person

63% recommended a 
restaurant/product/service/store

50% attended an event
43% clipped and saved an item of interest

print
aUdienCe

The power of print.

443-873-3900   /   baltimoremagazine.net

Baltimore readers are affluent consumers  
and business decision makers.

52
Median 

age

67%
female

33%
male

90%
read 4/4 issues

visited a website
57%

average HouseHold income

$230,000



GooGle AnAlytics, 10/31/2015

1.7 million
social impressions per montH

repeat visitors

33%

74%
college grads

Over 90,000+ social followers 
interacting and sharing

Baltimoremagazine.net readers are  
engaged, tech savvy online consumers.

web traffic increased 25% 
from 2014 to 2015

digital
a U d i e n C e

443-873-3900   /   baltimoremagazine.net

385,000+
average montHly page views

31
average age 

online reader

227,000+
average montHly uniques



cVc Audit RepoRt, 2015; cVc subscRibeR study, 2015.

as of november 2015.

distribution  
market area

1%
5%

Other Md COuntieS

OutSide Maryland

BaltiMOre 
COunty

30%

BaltiMOre 
City

34%
SurrOundinG

COuntieS

29%

In addition to our subscribers and newstand readers, 
we reach visitors through strategic partnerships with  

upscale hotels in the city and county.

circulation

443-873-3900   /   baltimoremagazine.net

32,000
16,000
11,000
1,000

SubScriberS

NewSStaNd

HotelS

waitiNg roomS

60,000
+
=

total diStributioN

Baltimore magazine provides a  
premium audience for our advertisers.

5.89
readerS per copy



Work Up material deadline is the same date as space close. / Special advertising space close is one week prior to display space close. /  Profile space close is two weeks prior to display space close.  /  Editorial calendar is subject to change.  /  UPDATED 10/20/15

January 
editorial Features

Top Salons
Photo Essay: Geolocation

special sections 
Cosmetic Surgery 

Beauty & Wellness Guide
Space cloSe 11/20/15
print ready 11/23/15

on Sale 12/28/15

february
editorial Features 

The Future: Big Ideas 
  Shaping Baltimore 

Top Singles 
special sections 
Women in Business 

Dining Guide
Space cloSe 12/23/15
print ready 12/28/15

on Sale 1/29/16

march
editorial Features

Best Restaurants
Spring Fashion

HOME 
special sections 

Camp Guide
HOME

Space cloSe 1/22/16
print ready 1/25/16

on Sale 2/26/16

aPril
editorial Features

Real Estate: Hidden Gems
Freddie Gray’s Last Day

Orioles
Travel: Tours of the Chesapeake

special sections 
Retirement  

Travel Planner
Space cloSe 2/19/16
print ready 2/22/16

on Sale 3/25/16

may
editorial Features

Outdoor Issue
Top Nurses

special sections 
Excellence in Nursing   

Dining Guide
Space cloSe 3/25/16
print ready 3/28/16

on Sale 4/29/16

sePtember
editorial Features

Education Issue: Local Universities
Fall Fashion/Best Dressed

Ravens 
Fall Travel  

special sections 
Travel Planner

Space cloSe 7/22/16
print ready 7/25/16

on Sale 8/26/16

June
editorial Features

Route 50 Travel 
Top Dentists 

Urban Farming 
special sections 

Dental Profiles 
Travel Planner 

Local Love: Bride Insert
Space cloSe 4/22/16
print ready 4/25/16

on Sale 5/27/16

July
editorial Features

Crab Houses
Women of the Chesapeake Bay

Baltimore’s Bicentennial 
HOME

special sections 
Dining Guide

HOME
Space cloSe 5/20/16
print ready 5/23/16

on Sale 6/24/16

august
editorial Features 

Best of Baltimore
Barbara Mikulski

Photo Essay: Domino Sugar
special sections 

Retirement 
Beauty & Wellness Guide 

Winner’s Circle
Space cloSe 6/24/16
print ready 6/27/16

on Sale 7/29/16

october
editorial Features

Where to Eat Now
Falls Arts Preview

HOME
special sections 
Schools Open House 

Dining Guide
HOME

Space cloSe 8/26/16
print ready 8/29/16

on Sale 9/30/16

november
editorial Features 

Top Docs 
Baltimore Traffic Study 

Holiday Entertaining
special sections 

Medical Profiles 
Holiday Entertaining

Space cloSe 9/23/16
print ready 9/26/16

on Sale 10/28/16

december
editorial Features 

Made in Baltimore
Gift Guide

HOME
special sections 

Holiday Gift Guide 
Travel Planner

HOME
Space cloSe 10/21/16
print ready 10/24/16

on Sale 11/25/16

443-873-3900   /   baltimoremagazine.net Contact your Account Executive for updates.

editorial2016
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Delivering daily updates with the same great articles found in 
our print edition, plus breaking news stories, interactive content, 

contests and behind the scenes extras.

baltimoremagazine.net

443-873-3900   /   baltimoremagazine.net

web ads 
We deliver web ads of various sizes to engage baltimoremagazine.net 
readers with your brand. Banners are run of site (ROS) and are based 

on a cost per thousand (CPM) rate. A minimum commitment 
of 25,000 impressions is required for all ads. 

medium 
rectangle

AD

ADleaderboard

dedicated e-blast 
Send your message to our 20,000+ newsletter subscribers.

DeDicAteD 
e-BLASt



Delivering daily updates with the same great articles and reviews found
in our print edition, plus breaking news stories, interactive content, 

contests and behind the scenes extras.

baltimoremagazine.net

443-873-3900   /   baltimoremagazine.net

native advertising 
The seamless integration between the advertiser’s messaging and  

Baltimore magazine’s content produces measurable impressions and  
click-thru’s that exceed typical display advertising by 10-20x.

high-imPact ads 
Each month, the magazine contains 2-4 featured stories. These features  
now include high-impact ad units that span the full width of the pages  

and appear much larger than traditional display ads.

interstitial advertising 
Get noticed by readers on desktop and mobile view with an  

advertisement they see when they first visit Baltimoremagazine.net

background skins and takeover
Promote your message by turning the background or the “skin” of the 

Baltimore magazine homepage into your branded canvas, 
accompanied by a full takeover of remaining ad space.

Baltimoremagazine.net engages  
young online readers with your brand.



January
top Salons 

Best Restaurants 
   Readers’ Poll 

marcH
Best Restaurants

St. Patrick’s Day Roundup

camp Guide 

Spring Fashion

Best Restaurant  
  Readers‘ Poll

april
Hidden Neighborhood 

  Gems 

Birds Nest

may
Outdoor issue 

Preakness coverage

Mother’s Day Roundup

June
Route 50 travel

Father’s Day Roundup 

Battle of the 
  Burger Bracket

July
crab Houses

Fourth of July Roundup

Artscape Roundup

crab Poll

august
Best of Baltimore

Best of Baltimore 
  Readers’ Poll

september
education issue

Ravens Watch 

Fall travel 

Fall Fashion

october
Where to eat Now

Fall Arts Preview

Schools Open Houses 

Halloween Roundup

november
top Doctors 

Holiday entertaining 

thanksgiving Roundup

december
Made in Baltimore

Holiday Gift Guide 

Holiday Roundup  

   (trees, lights,& more)

february
the Future: Big ideas 

  Shaping Baltimore

Valentine’s Day Roundup 
top Singles

digital calendar is subject to change. 

443-873-3900   /   baltimoremagazine.net

digital2016

Calendar
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digital2016

Online COverage

name runs for a 
year starting material deadline

TOp saLOns January 26 January 18

THE FUTURE IssUE February 22 February 15

BEsT REsTaURanTs March 21 March 14

spRIng FasHIOn March 7 February 29

ORIOLEs FEaTURE april 4 March 28

HIddEn nEIgHBORHOOd 
gEMs

april 25 april 18

OUTdOOR IssUE May 23 May 16

TOp dEnTIsTs June 6 May 30

URBan FaRMIng June 13 June 6

ROUTE 50 TRavEL June 20 June 13

WOMEn OF THE CHEsapEakE July 11 July 5

CRaB HOUsEs July 25 July 18

BEsT OF BaLTIMORE august 22 august 15

FaLL TRavEL september 2 september 6

FaLL FasHIOn september 14 september 17

RavEns FEaTURE september 19 september 12

EdUCaTIOn IssUE september 26 september 19

FaLL aRTs pREvIEW October 10 October 3

WHERE TO EaT nOW October 24 October 17

HOLIday EnTERTaInIng november 7 October 31

TOp dOCs november 21 november 14

HOLIday gIFT gUIdE december 12 december 5

yEaR In REvIEW december 19 december 12

MadE In BaLTIMORE december 26 december 19

advertorials Materials required: leaderboard and Medium rectangle.

runtime material deadline

CaMp gUIdE One year starting March 1 February 23

sCHOOLs OpEn HOUsE One year starting October 3 september 26

runtime material deadline

BIRd’s nEsT (ORIOLEs) March 31 - end of season March 14

RavEns WaTCH tBd - end of season august 1

runtime material deadline

BEsT REsTaURanTs pOLL January 4 thru February 1 december 21

BEsT OF BaLTIMORE pOLL May 9 thru June 17 May 2

BaTTLE OF THE BURgER BRaCkET May 18 thru June 15 May 11

CRaB pOLL July 1 - July 22 June 24

TOp sIngLEs nOMInaTIOns October 3 thru november 25 september 26

Polls, nominations, & brackets Materials required: leaderboard & Medium rectangle.

sPorts On going coverage of Baltimore’s big sports teams and sporting events.  
Materials required: leaderboard, Medium rectangle & super leaderboard.

features High impact units that span the full width of the page within a feature article 
& appear much larger than traditional display ads. Materials required: leaderboard, Medium 
rectangle & High impact.

runtime material deadline

vaLEnTInE’s day February 1 thru February 14 January 25

sT. paTRICk’s day March 3 thru March 17 February 25

MOTHER’s day april 25 thru May 8 april 18

pREaknEss COvERagE May 9 thru May 22 May 2

FaTHER’s day June 16 thru June 19 May 31

FOURTH OF JULy June 20 thru July 4 June 27

aRTsCapE July 5 thru July 17 June 28

HaLLOWEEn October 17 - October 31 October 10

THanksgIvIng november 7 thru november 27 October 31

round uPs Coverage of holiday related local events and traditions including shopping, 
promotions, restaurants and bar specials. Materials required: leaderboard and Medium rectangle.



newsletter highlights dePloyed banner banner ad size

daTEBOOk latest events and  
hot happenings

2x/month  
(1st/3rd wk)

skyscraper
Featured event
leaderboard
event & leaderboard
all three

160 x 600
360 x 270
600 x 80
event & leaderboard

MOnTHLy dIsH Food & drink plus  
dining reviews

2nd wk/month skyscraper
leaderboard

160 x 600
600 x 80

TRavEL destinations far  
and near

apr, June, sept, dec skyscraper
leaderboard

160 x 600
600 x 80

HOME trends in home  
and gardening

Mar, Jul, Oct, dec skyscraper
leaderboard

160 x 600
600 x 80

CHaRMEd LIFE editorial content of 
our latest issue

1x/month skyscraper
leaderboard

160 x 600
600 x 80

UndER REvIEW editorial content of 
our latest issue

1x/month skyscraper
leaderboard

160 x 600
600 x 80

snEak pEEk editorial content of 
our latest issue

day before  
newsstand

skyscraper
leaderboard

160 x 600
600 x 80

WEEkEndER the top stories of  
the week

every Weekend skyscraper
leaderboard

160 x 600
600 x 80

dEdICaTEd Branded email 600 x 1000 (max)

AD

AD

skyscraper

AD

leaderboard

Deliver your brand directly to the inboxes 
of our 20,000+ email subscribers. Your digital  
ads are perfectly positioned next to the latest 

baltimoremagazine.net content.

e-newsletter

443-873-3900   /   baltimoremagazine.net



create a unique and 
engaging event for 

your brand

Baltimore magazine can help  
with the planning, marketing,  
and execution of your event. 

Event management can  
include everything from  

invitation design, mailing,  
managing RSVP list, catering, 

photography, and permits.

events
Baltimore magazine comes to 
life with our signature events. 

Most of our events are 
cross-promoted with a

beneficiary and can mean 
double the exposure for your 

brand. Get in front of 
your audience with a presence 

at an event plus all the print  
and digital collateral that 

accompanies it.

top singles  
party  

February
Music, drink, and eats  
in celebration of our  
February top singles  

issue. a portion  
of the proceeds will  

benefit BarCs  
(Baltimore animal rescue  

and Care shelter). 
250+ Guests

best of baltimore  
party 
August

a sell-out celebration  
of our august Best of 

Baltimore issue, including 
eats from best restaurants, 
live entertainment, dancing,  

and more. Benefiting  
the Family tree.  

2,000 Guests

excellence in 
nursing 

April
awards dinner 
celebrating top  

nurses in different  
categories.  
300 Guests

women in  
business  
February 

networking, fun,  
and philanthropy  

benefitting american  
Heart association’s  
go red Campaign.  

invite only. 
100 Guests

signature events

custom events

443-873-3900   /   baltimoremagazine.net



Mechanical SpecificationS
Trim Size  8” x 10 1/2” (8” x 10.5”)

Live Area  7 3/8” x 9 7/8” (7.375” x 9.875”)

Text Safety  5/16” (.3125”) inside of trim (Full Page/Spread only)
Area

Binding  Perfect bound

Print Method  Web offset

Materials  Adobe PDF created with press-quality settings, Adobe InDesign packaged with 

fonts and links, Quark Xpress (version 9 or earlier) collected with fonts and links, 

Adobe Illustrator (type converted to outlines; saved as EPS), Adobe Photoshop 

(saved as a PDF with press-quality settings). 

Fonts  No Multiple Master fonts.

Color  Convert colors to CMYK. Spot colors are not allowed in ads. Convert all Spot colors 

to CMYK.

Artwork  All artwork should be 300 ppi at the size it is placed in the file. All color art must 

be CMYK. The maximum ink density for images and colors is 300%. Line art must 

be 1200 ppi at the size it is placed and be save as a bitmap tiff file. All graphic  

images must be saved as eps, tiff or psd (single layer and no alpha channels).

Email  Submit files to cameraready@baltimoremagazine.net and cc your Account Executive.

FTP Address  ftp.baltimoremagazine.net. Submit files using a FTP client such as Cyberduck (Mac), 

Coreftp (PC) or Fetch. Please contact your Account Executive for a FTP set-up.

Deadline Any ads submitted past deadline will be assessed a $50 late charge.

DiSplay Size  Width depth 
Spread, bleed   16 1/4”  10 3/4” 

Spread, trim  A 16”  10 1/2”

Full-page, bleed  8 1/4”  10 3/4” 

Full-page, trim B 8”  10 1/2”

Full-page, non-bleed  7”  9 5/8”

2/3-page C 4 5/8”  9 5/8”

1/2-island D 4 5/8”  7 1/4”

1/2-horizontal  E 7”  4 3/4”

1/3-vertical  F 2 1/4”  9 5/8”

1/3-square  G 4 5/8”  4 3/4”

1/6-vertical  H 2 1/4”  4 3/4”

1/6-horizontal   I 4 5/8”  2 1/4”

1/12-page  J 2 1/4”  2 1/4”

Special aD Bank SizeS

1/2-vertical K 3 3/8”  9 5/8”

1/4-page  L 3 3/8”  4 5/8”

EDC GF

J

H

I

K L

TRIM

----LIVE AREA----

B

TRIM

GU
TT

ER----LIVE AREA---- ----LIVE AREA----

A
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PRINT AD
SpecificationS & requireMentS



Mechanical SpecificationS
File Formats  GIF, JPEG, and Flash Compatible SWF file (video). 

File Size  Maximum 300kb.

Video/Animated
Ad Specifications  Animated ads are limited to a maximum animation time 

of 15 seconds (applies to Flash ads and GIFs). No autoplay 

audio is allowed. User must initiate audio via button or 

other clickable method. Flash ads must be accompanied 
by a backup GIF or JPG image. 

Links  Specify the exact URL to which the ad should link. If 

sending a Flash ad, standard clickTag should be used.

File Delivery/
Testing Provide five business days for processing and placement. 

Any ads not conforming to these guidelines will not be 

posted until the problem has been resolved. Please send 

all web ads to: webads@baltimoremagazine.net.

Web aD SizeS
  Width depth CpM Rate 
Super Leaderboard  A 970 px  90 px $15

Medium Rectangle B 300 px          250 px $12

Leaderboard C 728 px 90 px $12

High-Impact                                    1600 px          800 px N/A

Skins                                                  300 px          900 px N/A 

pop up SizeS
                                  Width (Max)      depth (Max)      File Size (Max) 
Desktop                                         600 px   500 px    300kb

Mobile                                                  300 px  400 px    150kb 

eMail banner SizeS
  Width depth

Leaderboard A 600 px  80 px

Featured Event B 360 px 270 px

Skyscraper C 160 px 600 px

Dedicated  600 px       1000 px(max) 

A

C

B

A minimum commitment of 25,000 impressions is required for all web ads. Ads that require a work-up are subject to a $200 fee.

A
C

B

443-873-3900   /   baltimoremagazine.net

DIgITAl AD
SpecificationS & requireMentS


